Gary D. Cox

5650 First Court, West Linn, Oregon 97068

503-330-4279 gary@garycox.com  Http://www.garycox.com
Marketing Communications, Public Relations & Advertising

Summary:  Accomplished, highly professional marketing communications writer, experienced with successful public involvement, PR, advertising, integrated marketing and interactive campaigns.  A highly skilled manager and motivator, successful at creating energetic, stimulating environments.

Competencies:

•  Creative Direction/branding. A tactical brand evangelist and strategic thinker, experienced with all phases of communication, as well as the overarching messages and programs that win the battle for public opinion and involvement. Developed thorough knowledge of customers and distribution channels in a variety of industries through market research, benchmarking, database marketing.

•  Management. A proven team-builder capable of inspiring and directing diverse and talented groups, earning respect, dedication, creativity and innovation from account executives, planners, market research professionals, writers, artists and producers. Adept project and staff manager, skilled in meeting tight deadlines, budgets, and high performance goals.

•  Process. A grounded and innovative writer, site strategist, art director and creative director with a solid portfolio of press, film, television, radio, print and on-line samples (On-line, at www.garycox.com/portfolio.html).

•  Practices. Polished, persuasive, strategic communicator experienced in product marketing, advertising, public relations, copywriting, art direction, design, audio, video, print and online (e-mail, WWW) production, strategic planning, public affairs & public involvement.

•  Skills. Strategic thinker, program conceptualizer, copywriter & editor. Proficient in MS Office, Project, FrontPage, DreamWeaver, Quark Express, InDesign, PhotoShop, Illustrator, AVID, DigiDesign Protools. 

Experience

4/2001 - Present, Cockcrow, Portland, OR

• Create marketing communications plans.

• Develop advertising strategies and advertisements. 

• Write and direct marketing collateral for on-line and off-line projects

Current Clients and Projects: Papé Corp, Eugene, Or.  MapInfo, Troy, New York; Energy Trust of Oregon; Northwest Power & Conservation Council (U.S. Department of Energy), Portland, Or; Countrywide Inc., LA, Ca.

10/1998 - 4/2001, AGENCY.com, Portland, OR

Creative Director

* Led the creative services efforts for new and existing accounts

* Supervised writers, designers, and production personnel

* Devised strategic and tactical programs including POS, tie-ins, sponsored events, product launches and advertising.

Clients and Projects:  Countrywide Insurance Services; Qualcomm; Urban Desires, CAT, RealNames

8/1993 - 10/1998, Image Analytics, Portland, OR

Principal/Consultant

Retained by diverse industry clients and advertising agencies to develop branding, advertising, brochures, interactive services. Accounts include: Wacom, Hitachi, Hyperion, Neuron Data, Oregon Wine Board, SuperMac, Actel.

2/1989 - 8/1993, Pihas, Schmidt, Westerdahl, Portland, Oregon

Creative Director

Developed branding, advertising, awareness and PR campaigns. Accounts include: BPA, Pacific Power & Light, Western Wood Products Assoc., Measures: Ban Log Exports, NO on 5; & Hatfield re-election committee.

2/1982 - 3/1989, Hal Riney & Partners, San Francisco, CA

Writer-Producer for the accounts: Henry Weinhard's, Blitz, Gallo, Bartles & Jaymes, and Campbell Soup.

2/1979 - 2/1982, Keye-Donna-Pearlstein, Los Angeles, CA

Writer for the accounts: State of California, Microsoft, and AMD.

Educational Experience

Fall 2003 – current, Art Institute of Portland, Marylhurst University

Advertising instructor, marketing communications lecturer

